GAINING A COMPETITIVE EDGE
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Who are the reviewers?
Faculty!

Visual perception plays the
incredible role in decision-
making, especially in cases of
the first interaction when only
several short minutes and
sometimes even seconds are
5 vital to get the viewer
interested (valanska, 2017).

Definitely good and clear graphics make a positive impression, particularly those that outline a key
synthesis of the proposal. Selective use of color is also very effective.

Dr. Rosalind Sadlier, NIH Reviewer
As a reviewer, I find that wellthought
out, strategically-placed graphics in a

proposal are advantageous.

NASA Reviewer
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In Phase 1, natural Igenihit et eos ra serio. Et quis plitiunt
omnihil laborro berro ipsam que comnihitatis as aut lab in et
verions equamus nobis sitam que num quuntur.

Then, in Phase 2, hame pre consequi to

od maiorporibus cuptaquam as rendae

inimpérecum ratiisi as exerrov itetur? Beatet,
e quam qui quunt facepel luptibus eati imus.

Axim quunt omnis sapero volum
quid qui con nihilictum reprocon = ¢ °
e

Axim quunt
omnis

Axim quunt omnis sapero volum
quid qui con nihilictum repro con

In Phase 3, an Us que landi dolest, cone pliandi
optasped quosand eribus magnihilis ellumqu
untenientis is ut aut hilis cones id mo cones
perum aute eles ute sum fuga.
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Images | Graphics | Page layout

TAKE ADVANTAGE!



The principles of design provide basic guidelines that dictate the
arrangement of objects within a composition. They include:

CEIERILERthe symmetrical or asymmetrical arrangement
of objects to create visual weight

LWLl B the repetition or alteration of elements
to create movement, pattern, or texture

L T JJgileliHthe comparison of dimensions or
distribution of form where scale is relational

LD LI IGERTLEH emphasis is placed on relationships
of scaled design elements

(BIiT1AH the relationship between
individual elements to create wholeness

LG Kol R {s]11] ensures a cohesive look
throughout individual figures and the document

Aesthetic
value

Figure 1: Cancer cells are found in healthy cells but are corralled by a strong
cell wall. A weakened cell wall allows the cancerous cells to escape and migrate.

©2020 Arizona State University. All rights reserved.
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Des"gn aesthetics / What is it?

©2020 Arizona State University. All rights reserved.
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Design aesthetics / Do you have the TIME?

Bullding a Sclence
of Transitions

Enwv res et,

aut quate net

Uptur res et, optur a doloribus optur a doloribus
ot

aut quate ne

Uptur res et, optur a

Uptur res et, optur a r
doloribus aut quate net

doloribus aut quate net )
Advancing US
Regional Energy

Transitions Uplur es et,optur a doloribus
: aut quate net

Uplur res et, optur a doloribus
aut quate net

Uptur res et, optur a
doloribus aut quate net

Uptur res et, optur a
doloribus aut quate net

Uptur res et, optur a doloribus aut quate net

Uplur res et, optur a doloribus
aut quate net

Uptur res et, optur a dolor-
ibus aut quate net esendes
perum que

©2020 Arizona State University. All rights reserved.
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Seattle Natural History Cohort, N=1045

=291 N=30
Uptur res et, optur a doloribus.
aut quate net esendes perum que
nobitae custiundam

Non-Cancer Outcomes: N=896

Whole genome
sequencing of biopsies

N=40
Uptur res et, optur a doloribus
aut quate net esendes perum que \
nobitae custiundam . T

N=38
Mathylation arrays

af— o

N=24
Uptur res et, optur a doloribus aut
quate net esendes perum que

N=10
Uptur res et, optur a doloribus.
aut quate net esendes perum que
nobitae custiundam

©2020 Arizona State University. All rights reserved.



Natural history
sampling per
endoscopy

Corios eosto
eossero et

N\ Taecae alita

\ consed et vel imilla
verro conemporest,
¥/ nis dolo modi

Inihil estia verum
harunturit veli-
tassum dolecae
nobistrum quost

Corios eosto eo-
ssero et molupta
tempossi omnimol

High-risk sampling rate over time

| [ I [ | | |
R T T A >
I [ I I

Low-risk sampling rate over time

©2020 Arizona State University. All rights reserved.
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NON TREATED  250uM VOC

500uM VOC

NON TREATED

250uM VOC

500uM VOC

©2020 Arizona State University. All rights reserved.
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Low
hanging
fruit

LISTS | TIMELINES | GANTT CHARTS | ORG CHARTS | CALLOUTS | SIMPLE GRAPHS

Using PowerPoint
& Shutterstock
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Table 2. ASU internal seed programs using InfoReady

ASU Unit Seed program name Count of awards Se;ir‘;tz:g
New College  Scholarship, Research and Creative Activities (SRCE) 8 1,000,000
Life Sciences  Assistance for Developing Multi-Disciplinary Proposals 20,000

Assistance for Developing New and Bold Research 10,000

Proposals within a Discipline

Editing Assistance for Proposals 5,000

Bottom-up Seminar Series 5,000

Fostering Post-doctoral Research in the Life sciences 5,000

Assistance with Facilities 20,000

Assistance with Fieldwork 25,000

Fellowships for Graduate Training 10,000
Misc. 12,000
Global Sport ~ Seed fund: Sports 2036 and Race and Sports 19 11,000
Institute Around the Globe

14 1,500

Institute

Research Inc., ASU Alliance for Health Care held 7 1,500

Aes t h et i C Collaborators

a Collaborative Research Seed Grant Program

value
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A
/;
’ﬂ ENGAGE YOUR SOPHISTICATED AUDIENCE

Steven Wilson
Activity Coordinator

Annette Haslam
Director of Data Strategy

ﬁ Ray Thomas
‘ Qualty Assurance

- Jay Schellen
Musicology

PATRICK MORAZ
Lead Specialist

Alan White
Director of Education

(Project Director)

Eric Johnson
Chief Architect

Capacity Analists
« Jon Anderson

« Robert Barry

* Roine Stalt

Creative Associates
International

Design Pool

Bill Sherwood
Content Analyst

Ninet Tayeb
Project Co-Director

Design System Team
= Michael Dunford

= Art Bek

« Tim Weisberg

* Patricia Benetar

« Midge Ure

* Roger Waters

University Advisors
and Consultants

The strength of brand loyalty begins with how your product makes people feel. Jay Samit (https://www.brainyquote.com/topics/brand-quotes)
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PROCESS SCIENCE ENVIRONMENT

Zonel—
—— Zone 2
‘ /’ — Zone 2
Zone 6——
‘ —— Zone 3
Zonel— |
—Zone 4

Zone 3 ‘
| Zone 5—
Zone 4

Keep the figure simple by creating a caption that defines the details.
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Advanced Figure Design / Something Out of Nothing

ically intograted,
MMWWW

7.222 Masters

774 Luw

3,815 Dootoral

819 Non-Dogree Graduate
7,358 ASU Online]

$140 million in labor income
Developed $700M in new
housing projects since FY2000

with the Mayo
memmmm

16,800 faculty, staff, and graduate
assistants with a payroll totaling
$1.128 billion

ASU\SmanAyO‘C«mOoIm
of Law ranks No. 26 nati
pdaﬁcmdprmuhwuhoolo.

ASU ranks in the top 20 on the University
Businoss

fcaod ™

Five distineth
that create a federation of unique coleges and schools

Rankad #1 in innovation by
US News & World Report

Top producer of faculty
and Fulbright scholars

Solar Generation
Capacity: 28.8 MWdo
using 82,458 panals.

Starbuck's Coffee
Tuition Partnership

A Ford Motor Company
Premier School
Sponding by the ASU community
in 2016 contributed 1o 47,650
jobs, $2.423 billion in labor
income, and $3.579 billion in
Arizona's gross product.

ASU staff mentoring programs

$545M in research expenditures

The Mary Lou Teachers College ranks No.
3in the U.S. for contributing graduates to
Teach For America.

University Sustainability Practices engaged 8,597

Incubator Index of the “Top
Global University Incubators”

students, faculty and staff through 102 sustainability-
related events, an increase of 87.19% over FY15

©2020 Arizona State University. All rights reserved.

Advanced Figure Design / Something Out of Nothing
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Incubators
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Data Mining, Tracking,

2% \ and Pattern Recognition
Trammg the Next Generation
of Cybersecurity Leaders _ Social Engineering and

Network, Systems, and Fitmar Caghiion

ata Assurance Identity and Privacy

Policy, Legal, and anagement

Ethical Implications =

©2020 Arizona State University. All rights reserved.
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counter bowl  shoulder ascender
Ca pl ne

~Typography-

serif stem descender

& Whitespace

Typographic Terms
Leading (distance between lines)

Kerning (distance between letters)

Typefaces
Serif Typeface (Times New Roman)

San Serif Typeface (Arial, Helvetica)
Font (typestyle versions)

Times New Roman Bold

Arial Black
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Image is everything!

High resolution 300 DPI

JPG file format

Never cut and paste!

Always place or import
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Save Word doc to PDF
Make sure settings are set to

File Format: | PDF

Best for electronic distribution and accessibility
(uses Microsoft online service)

* Best for printing

Open PDF in Acrobat and

Zoom in
to check that the graphics
appear sharp and not fuzzy.
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GO gle science

All News Images Videos Books More

<
A -~ 4
chemistry _3:; = clipart

future

grade 7

2Xperime
§

Science Mission Directorate | Sc...

~
®

NQAA Scigdifiks :: What is science?

Go gle science B 4 Q

All News Images Videos Books More Settings Tools

Size v Color Labeled for reuse v Type v Time v More tools Clear

Not filtered by license

0 future ggnedme grade 7 Labeled for reuse with modification 5th grade

v/ Labeled for reuse

biology

Labeled for noncommercial reuse with modification

Labeled for noncommercial reuse

File:Science-symbol-2.svg - Wi... File:Science-symbol-2.svg - Wi... File:Science-symbol-2.svg - Wi... Science Lab Test - Free vecto... File:S

s.wikimedi
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Fair use is a legal doctrine that promotes freedom of expression by permitting the unlicensed use of copyright-
protected works in certain circumstances. Section 107 of the Copyright Act provides the statutory framework
for determining whether something is a fair use and identifies certain types of uses—such as

—as examples of activities that may qualify as
fair use. Section 107 calls for consideration of the following four factors in evaluating a question of fair use:

Purpose and character of Nature of the copyrighted Amount and substantiality Effect of the use upon the
the use, including whether work: This factor analyzes of the portion used in potential market for or
the use is of a commercial the degree to which the relation to the copyrighted value of the copyrighted
nature or is for nonprofit work that was used relates work as a whole: Under work: Here, courts review
educational purposes to copyright’s purpose of this factor, courts look at whether, and to what
(including transformative encouraging creative both the quantity and extent, the unlicensed use
use). expression. quality of the copyrighted harms the existing or
material that was used. future market for the
copyright owner’s original
work.

* Shutterstock (subscription
or purchase by-the-image)

* Pixabay (free)
* Unsplash (free)

* Google: Labeled for Reuse.
Citation not required but
highly encouraged
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¢ Graphic Cheat Shee
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= billiondollargraphics.com /
—Mike Parkinson

= 24hrco.com

= Canva.com

= BioRender

—=Any book by Edward Tufte,-

considered by many to be
the father of modern data
isualizati

* Freelance artist

GAINING A COMPETITIVE EDGE

25



GAINING A COMPETITIVE EDGE

26



GAINING A COMPETITIVE EDGE

27



